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Basics of online monetization

Tips from a
non-entrepreneur
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Who I am (and am not)

� NOT an entrepreneur but a

� Teacher

� Writer

� Webmaster

� Creates, develops and 
maintains website 
(dannyarao.com) and blog
(risingsun.dannyarao.com)

� “Earns” from online 
presence
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What is online monetization?

� Monetize – to turn anything 
into money

� Making money online

� Newest trend of income-
generation for the mass 
media
� Traditional media (print, radio, 

TV) – advertisements, 
subscriptions, direct sales

� New media – a whole lot 
more!
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Importance of online monetization

� Offsets cost of maintaining websites 
(mainly domain name registration, 
web hosting)

� Online presence less expensive, 
global reach
� Financial crisis – radio, TV production 

getting more capital-intensive

� Closure of print publications – traditional 
print media pressured to rethink long-
term strategies
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Major forms of online monetization

� Third-party advertisements
� Google Adsense, Bidvertiser, AdBrite

� Affiliate marketing
� Referral programs of third-party 

advertisers, others

� Paid links
� BlogRolled, LinkWorth

� Paid posts/sponsored reviews
� ReviewMe, PayPerPost
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How does it work?

� Third-party advertisements

� Payment based on number of clicks on 
advertisements and “per thousand unique 
visits” 

� High-traffic websites or blogs = high click-
through rate (CTR); high cost per mille 
(CPM)
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How does it work?

� Affiliate marketing

� Payment based on 
successful referrals 
made

� Paid links

� Paid monthly to 
include links in 
blogroll
(BlogRolled)
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How does it work?

� Paid posts / sponsored reviews

� Paid based on posts written for a client

� Posts usually positive for the client and 
requires use of words and phrases to be 
linked to particular URLs

� Some examples in the next slides…
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Other means to earn a few cents…

� Getting paid to read 
advertisements (e.g., 
hits4pay, clixsense)

� No websites/blogs
required

� Paid at least $0.01 for 
every viewed 
advertisement



Prof. D. A. Arao Solbridge International (Daejeon) 13

Unfortunately…

� Market is SATURATED already

� Webmasters resort to more “creative” 
means to earn…

� Accepting direct offers from advertisers

� Direct selling of ad space to potential 
clients

� Capitalizing on high Google PageRank to 
directly sell links to start-ups
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Ethical issues / points of debate

� Deception (challenge is how to blend 
advertisements with your content)

� Linking websites based not on the 
latter’s credibility but on the money 
that was paid

� Sponsored posts written mainly to 
earn --- NOT to provide information, 
NOT to objectively analyze issue, 
product or service
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Personal experience

� At present, blog and website AD-FREE

� Experimented with ads and paid links 
in the past, but only to know how 
they work

� Signed up for a paid post site, but did 
not accept a single offer

� Google PageRank went to 0 because 
of ads, paid links in the past
� PR reverted to 4 when these were 

removed



Prof. D. A. Arao Solbridge International (Daejeon) 16

What do I do?

� “Content is king” principle

� Upload latest articles, speaking engagements, media 
interviews, etc.

� Constant promotion of website and blog through e-
groups and social networking sites like Twitter and 
Facebook

� Periodic analysis of blog metrics
� Google Analytics and Google Tools

� Alexa

� Technorati

� Awstats

� MyBlogLog
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Blog stats

� Google PR: 4

� Alexa rank

� #3 (Journalists)

� Korea: 1,385

� Philippines: 49,080

� Global: 225,620

� Technorati

� 187,802
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So how do I earn?

� Constant updating of website and 
blog

� Accommodating requests for online 
interviews and posting the answers 
online

� Quickly replying to inquiries both 
serious and mundane

� MOST IMPORTANT: Promptly 
scheduling meetings with potential 
clients
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Snowball effect

� Requests for 
speaking 
engagements 
based on previous 
topics

� Offers to contribute 
articles based on 
writing ability as 
gleaned from the 
website and blog
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Snowball effect

� Requests for 
consultancies based 
on credentials, 
specializations

� Referrals drawn 
from satisfied 
requesting 
organizations
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In other words…

� Don’t quit your day job!

� Website and blog mainly used to 
provide information

� You could earn on the side, but this 
should not be priority in putting up a 
website or blog

� Main income should still come from what 
you do in the real world
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Parting shots…

� Money does not grow on trees, and 
also not on websites!

� Making money online may be new, 
but the market has been saturated 
already

� The connection between your real 
and virtual lives should be clear, 
because the real can be marketed in 
the virtual
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Thank you!

www.dannyarao.com


